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About Our Company

e Vision & Mission: Our main goal is to create solutions that
are specifically adapted to our customers’ needs and to
exceed their expectations. We focus on developing
innovative and effective solutions that help our customers
increase their productivity and profitability.

Aim: Our objective is to produce a long-term
relationship with our customers. Our key goal
is to use our experience to thoroughly
understand the company’s requirements. This
enables us to design a tailored solution that 4
meets specific company requirements.




SEO Success Stories: Real-Life Case Studies

To illustrate this, let me show you some case studies of brands that have successfully implemented
SEO strategies. These companies started with little to no visibility on Google, but by investing in
SEOQ, they gradually climbed the SERP rankings. Now, they attract the majority of their traffic
organically through Google. Why? Because Google is the largest search engine in the world, and
being ranked highly here means consistent, high-quality traffic.
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SEO Success Stories: Real-Life Case Studies

To illustrate this, let me show you some case studies of brands that have successfully implemented
SEO strategies. These companies started with little to no visibility on Google, but by investing in
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W HATS THE RESULT?

Overview Compare domains Growth report Compare by
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W HATS THE RESULT?
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W HATS THE RESULT?

Overview Compare domains Growth report Compare by countries
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Engagement metrics c} June 2024 Pages/Visits 3.18 *  Avg. Visit Duration 31:26 Bounce rate 63.59% Show all

Sessions by Session primary channel group (Default channel group)
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SO HATHAPPENED TO THE CAMPAIGN AFTERWARDS?
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*.
4+ INSIGHT [New
Users = Key events v Event count = Sessions ¥ @ ~ +:
3.2k 300 14K 1.8K Organic Search appeared in 73.68%
14.3% 118.9% of your key event paths
1K
From the 1st to the 30th of June, 2024
800
600 Percentage of key event paths by channel
A - Organic
a Search
30 07 14 ) Organic -
Jul

- Last 30 days = = Preceding period \
Direct
Last 30 days ~ View reports snapshot =2
Referral
Organic
Video
0 2 0.4 0.6 0.8




W HATS THE RESULT?

Overview Compare domains Growth report Compare |

Authority Score & Organic Search Traffic &9

0 13 14.6K :59% view detaiss

Semrush Domain Rank 8.7M Keywords 817 a1

Home
Acti sers Key events Event t *
N ctive users ¥ y ev v vent count ¥ 5 @ *’
29K 2.1K 427K
12.6% t7.6% t8.8%
5K
R e 4K
/ 3K
2K
1K
0
11 18 25 01 08 15 22 29
Aug Sept
- | a5t 60 days = = Preceding period
Last 60 days « View reports snapshot =




W HATS THE RESULT?

Summary
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W HATS THE RESULT?
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W HATS THE RESULT?

- |
*: INSIGHT @ Organic Search
. . o Direct I

Organic Search appeared in 43.84%
of your key event paths Paid Social

Organic I
From the 1st to the 30th of September, 2024 Sh?:-p ping

Unassigned
Percentage of key event paths by channel 0

Organic Social

Organic

Search
Organic Search 44K
Direct 2.2K 8 Sept 2024 - 5 Oct 2024 vs. 11 Aug 2024 - 7 Sept 2024
Unassigned 1.4K SESSIONS

- Organic Search 4,358 1213%
Organic Shopping 1.3K
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W HATS THE RESULT?
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W HATS THE RESULT?
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W HATS THE RESULT?

Performance
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@ World Map

India
Orders 42

Sales ¥669,320.00 p s




Our Work: Website Design
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